
Thank you for choosing Butter Braid Fundraising!
 
 
As seen below, the biggest reason that people do not buy from your 
fundraiser, is that they were not asked!  Hard to believe, but that is also 
what we observe all the time when out talking to potential customers.  
[bookmark: _GoBack]We strongly believe that you will reap an increase in sales with well 
placed communications via social media, newspaper, community or 
organization newsletter, radio, or anything unique and local.  The 
following links are available to you for inspiration.  The 
Fundraisingfly
 
blog has a lot of great ideas, and feel free to give us a call to help 
brainstorm.    
 Joel at 513.319.1990
 
 
Liberty Fundraising website: 

 
[image: Description: Liberty_Fundraising_Web]
 
 
www.libertyfrc.com
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Butter Braid Fundraising Website:
 
 
http://butterbraid.com
/
 
Butter Braid Fundraising Blog: 
http://fundraisingfly.com
/
 
Butter Braid Fundraising Facebook: 
https://www.facebook.com/ButterBraidBrandFundraisin
g
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How To Use Social Meodria

Do you need ideas of what fo post on social media sites about your fundraiser?
Use these 3 simple post ideas o generate buzzl

00

CREATE AWARENESS

28
Let people know there is a fundraiser running. 2
Announce the dates and ask for support.

CCOMMUNICATE THE CAUSE
Communicate why you are fundraising and what
Your goals are.

ADD A CALL TO ACTION

Let people know how they can support you or wh
to contact.

SHOW PROGRESS
Post how your fundraiser is doing and how much
more you need to raise in order fo meet your goal.

THANK YOUR CUSTOMERS
Post your fundraiser success. Thank your customers
that supported you.
i _
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LLER'S EFFORT

Encourage Sellers to reach 10 Customers.

Focus on Customers Reached - Not on Units Sold

Help'your group sell more!

Goal of Goal of
10 Units Per Seller 10 Customers Per Seller

=20 pastries 1 =20 pastries
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200 units sold 340 units sold
. .
$1,000 raised $1,700 raised
20 Sellers - 10 Units per seller 20 Sellers - 10 Customers per seller
X $5.00 per item profit X $5.00 per item profit
= $1,000 raised! = $1,700 raised!

Maximize Each Seller’s Efforts to Get More Profit!

*This helpful tool made possible by Butter Braid® Brand Fundraising - www.butterbraid.com
7, For other great fundraising tools, tips and information follow our blog:
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Motivate Your Group

Make Goal Clear Use A Goal Thermometer

In school, on order
forms and on
social media sites!

Make visible in school
and in community!

Use No-Cost Incentives Make Daily Announcements

No homework for Of progress along
a day; extra the way!
recess time; movie
day, etc.!
Run A Contest Say "Thank You!"

Run a surprise contest
; Make acknowledgements
g}'%;’%’f’y to spark extra . for effort along the way!

Celebrate Your Success!

Completed Fundraiser ‘

WAY T0 GO!

Have a party :
somewhere special!

For other great
fundraising tools,

tips and information
follow our blog:
www.fundraisingfly.com
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